Trigger Adjudicated  Min Spend Max Funding Information Eligible Costs How Calculated Base Amount Add ons

Funding Name of fund PurposelObjective Development/Produ Structure  Foreignor  Eligible Applicants
Amount

ction/Marketing/Oth Domestic
er

Organization

Aberta Govemment. hitps/abertafim cal Screen Based Production Grant  The Screen Based Organizations engaged primrly n fim, television, and At the time of submission, applicants seeking production Y. Three intaked $50000 7500000 Defined eligble Aberta costs Percentage of egble Aberta Spend Ifproduction can
Culture and Tourism funding/aberta- sustainabilty, competiiveness, and business afracton of  Production dighal media producton and demonstrate that ts main  funding must provide writen evidence of a commercial per year 29% for Aberta Owned; 25% for non- demonstrated that 35%
producton-grant/ by providing acivty s the creation of content fo public viewing. Must be icense agreement and 75% confimed financing for projects Abertan. ofits off screen crew
incentyi incorporated in Abberta, registered as an extra-provincial  with budgets $1 milion o greater and evidence of 50% are made up of
fims, television series', documentaries and other elgile company in Aerta andlor continued as an Aberta confirmed financing for projects under §1 ilion. A indivduals who sef-
screen based productons in Aberta. company through a Certficate of Continuance identiy as members of
an underrepresented

party entily whose primary
broadcasting , distributiong or disseminating fim, televeion o marginalized group,
of digital media content to the pubiic, and who is able to one percent of
demonstrate a track record of such enterprise. Agreements additonal funding wil
be be granted.
elgible.
ive Dig The grant stream of the Alberta Media Fund supports the  Interactive Digital Media Grant Both A company incorporated in Alberta or registered as an extra- None N N 200000 Project specifc Alberla Labour 35% of labour N
Culture and Tourism urism.alberta calarts- growth, sustainabilty, competiiveness, and business. provincil company in Alberta in accordance with the

and-cul i i i i Act Must be able

industries/alerta- are to aid eligible organizations to expand their workiorce; thattheir primry business ation,

media- encourage the hirng of Alberta labour; support Alberta delivery of IDM and garming products.

fundlinteraciive- organizations to grow and generate profs through the

digita-media-grant/ development and commerciiizaton of efgible IDM projects

 Visual Effects ~ Pror inthe  PostProduction Grant Both Acompany incorporates in Alberta or registered asand  None N N 200,000 Stackable with  Project specifc Alberta Labour 18% of labour N
Culture and Tourism urism.alberta cafarts: and Digital y of p incial in Alera, the the Aberta
Alberta, including the development of visial effects and Buiness Corporations Act, for a minimum of one year. Must Production
digtal animation. be able to demonstrate that thei primary business s the: Grant
media-fundipost-
production-grant/ ‘Alberta and that they provide servces for am'slength tird
party organizations
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Abera Government o /’cu\ture a\bena Project Script Development Grant The Project Script Development Grant supports Albertan  Development Grant Domestic
Culture and Tourism calarts-and-cultural- wiiters, ditectors and producers by providing fivancial
musm assistance towards the creation of qualty, marketable and
media-fundiproject. commercial production-ready projects and/or scripts.
script-development-
grentidefaultaspx
Creative it wwaw creafivesTelevision Producton Grant  The Television Production Grant provides financial support — Production Grant Domestic
Saskatchewan  ask.calsbmprod 1o eligble applicants fo television productions that have
secured a broadcast icense offair market value.
reative Feature 1o eligile applcants forfeature  Production Grant Both
Saskatchewan _comlugd/c02109 0 fim productions that have secured relevant mrket trigger or
5386854350e4d16b distrbuton agreement a far market value. There are two
0c73dfa230b7dde.p streams: Saskatchewan Stream and Service Producion
o Stream
Creative hitps:/docs wixstatic. Fim and Telvision Development ~ Augment other resources available 1o qualfied Development Grant Domestic
Saskaichewan comlugd/c0a109 3 Grant askatchewan production companies 1o undertake
12a291b31e440a0b development of eigile projects and to bring productons to
460998bc2beb790. fruion.
ot
Creative o Creative SaskTel The Crea KTel Equity Fund provides  Production Loan Domestic
Saskaichewan  ask.calsasklel-equity MAX Equity Fund financial support to eligible Saskatchewan-based television
producton. Creative Saskatchewan may invest n eighle:
projects that demonstrate signifcant economic, cultural and
employment benefit to the Saskatchewan industry and a
high potential of recoupment and proft i the application
Creative fttps/docs wirstatic Micro Budget Production Grant  Provides eligile Saskatchewan independent producers with Production/Post- Grant Domestic
Saskatchewan _comlugd/c0109 b financial supporttoward the production of dramaic feature  Production
b7bdc1265(8412498 fims with budgets of less than $100,000.
7030022098088,
o
Creative httpsidocs wirstatic Web Series Grant Provide finandial support to eligible Saskatchwan Production/Post- Grant Domestic
Saskatchewan _comluad/c02109_ b independent producers for the producton of orginal content. Production
01688513740e09 created for the web
881f5546156243f pdf
Creative o Rogers Digial Development rts Digital Media Market Travel and Business Marketing Grant Domestic
Saskalchewan  ask.calfogers Fund Advancementto advance digial media capacity in

Saskatchewan's television and fim producton industry.
Assists television and fim production comparies to attend
relevant market events or understake business
devieopment that advances digital technology capacity, and
Supports new business models and strategies to monetize
digital products

MARKET DRIVEN MEDIA FUNDING

Recipients must be incorporated in Albert or registered to
coduct business in Alberta. Applications require both a
witer and producer (can be the same person). Producer
must be an Alberta resident, Projects must be new.

d must be at least 30 in

length

A corporation that is incorporated or continued pursuant to
an Act or is registered pursuant to an Act to carry or
business in Saskatchewan; the majority of whose
outstanding voting shares are owned by Saskatchewan
residents; that has a permanent establishment in
‘Saskatchewan; that filed an income tax retum respecting
income eamed in Saskatchewan for its taxation year
preceding the year for which it applies for financial support

Sasktachewan Stream: Applicant must be the owner or co-
ownerof the project and, at minimum, control a share of
copyright and receive a share of net exploiation revenue:
thatis proporional o thei financial partcipation. Service
Producton Stream: There are no copyright ownership
requirements forthe Service Producton Stream. in both
cases, the appiicant must meet the eligbilty crteria of the
Investment Fund Guide

Individuals whose main place of residence is in
Saskatchewan and who filed an income tax retum
respecting income eared in Saskatchewan in the previous
year. Corporations incorporated in Saskatchewan or
incorporated federally and registered in Saskatchewan.
Head offce or prncipl place of business must be in

must
remain with Saskatchewan residents. Applicant must
demonstrate a minimum 51% ownership of the project.

Individuals whose main place of residence s n
Saskatchewan and who fled an income tax retur
respectng income eared n Saskalchewan in the previous
year. Corporations incorporated or egistered fo do
business n Saskalchewan, whose oustanding voting shares
are majorty Saskatchewan owned, and who fled an income
tax retum respecting income eamed in Saskalchewan i fs
prior taxation year.

An individual who fled an income tax retum respecting
income eamed in Saskatchewan in the year preceding the
year in which he or she applies for fnancial support. A
corporation that is incorporated or continued pursuant to an
Actor i registered pursuant to an Actto carry on business
in Saskatchewan; the majorty of whose outstanding voting
shares are owned by Saskatchewan residents; that has a
pemanent estabishment in Saskatchewan; that fled an
income tax return respecting income earned in
Saskatchewan for s taxation year preceding the year for
which it appiies for financial support.

An indiidual who fled an income tax retum respecting
income eamed in Saskatchewan in the year preceding the
year in which he or she applies fo financial support. A
corporation that is incorporated o continued pursuant o an
Actor i registered pursuant to an Actto carry on business
in Saskatchewan; the majorty of whose outstanding voting
shares are owned by Saskatchewan residents; that has a
pemanent estabishment in Saskatchewan; that fled an
income tax return respecting income earned in
Saskatchewan for s taxation year preceding the year for
which it applies for financil support

Production companies incorporated or registered to do
business in Saskatchewan, whose oustanding voling shares
are majorty Saskatchewan owned, and who fied an income
tax return respecting income earned in Saskatchewan in its
pror taxation year.

PROGRAMS ACROSS CANADA
None in predevelopment. 15% tird party Y N $15000in
investment/financing required for first draft and inal draft predevelopment
phases. Must show evidence of 100% confirmed financing $25,000 in frst
attime of submission draft phase,
$15,000 or final
draft.Project
maximum of
$55,000
Productions must demonstrate a broadcast fcense of fair N N maximum of
market value. AL the time of submission, applcans must $600,000/per
evidence of t project
and evidence of a minimum of 50% confirmed financing,
unless the project budget i over $1,000,000, in which case
evidence of a minimum of 70% confimed financing is
required
Productions must be feature length (75 minutes) and must N N $600,000
demonsirate interest from other agencies or a elevant
market trigger . distribution agreement of air market
value). At the time of subission, applicants must provide
witen evidence of a commercial icense agreement and
evidence of @ minimum of 50% confimed financing, unless
the project budget is over $1,000,000, in which case
evidence of @ minimum of 70% confimed financing is
required.
Pre-Development phase: Not required First Draft Y for pre- N Pre-
Stream: Development mones from a market relevant source development Development
equalto 10% of the development cash budget and slate phase $5Ki/First
Final Draft Stream: Development monies from a market  development Draft phase
relevant source equal to 10% of the developmentcash N for firstfinal $25Ki/Final Draft
budget Siate Development Stream: ~ draft phase $15K /
Projects must d g Sate
Develoment
$40K
Project must have secured a Canadian Broadcast License N N N
inluding a wrtien commitment o ai the completed project.
Must demonstrate that a minimum of 50% of all production
financing is in place at the time of submission,
None Y N $50,000
None Y N $10,000
None N N $4,500 for the:
Market Travel,
$3,000 for
Business
Advancement
$4,500 max per
year

Recipients are
required to
repay the grant
if:1)in the case
of dramatic
projects,
principle
photography
and post-
producton do
not take piace in
the province 2)
for non-dramatic
projects, post
producton does
not take piace in
Saskatchewan

Defined eligible costs
up to 30% of firstfinal draft budget.

Defined eligile Saskatchewan costs  30% of llelgile Saskatchewan
expenditures.

Defined eligile Saskatchewan costs  Saskatchewan Stream: 30% of all
eligible Saskatchewan expenditures.
Senvice Producton Stream: 25% of all
eligible Saskatchewan expenditures.

Contribution to project 50% of the cash budget for pre-
development, first draft and final draf;
75% of the cash budget for slate

development

Contribution to project 20% of approved cash budget.

Cash expenses 50% of elgible cash expenses

Cash Expenses. 50% of eligible cash expenses

Travel expenses, market or course
foes, required course materias, third
party business consultants

75% of eligible costs

Up to 50% of pre-development budget;
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reative fttpwwaw creafivesMarket & Export Development
Saskatchewan  askcalmarket:  Grant

export-dev
Creative it wwaw creatives.Market Travel Grant
Saskatchewan  askcalmarkel-ravel-

rant
Creative it creafives Business Capacity Grant
Saskatchewan
Creative http://www.creatiResearch Grant
Saskatchewan

vesask.ca/researc
h

Manitoba Fim&  http://mbfilmmus Manitoba Film and Video
Music ic.ca/en/film/tax- Production Tax Credit- Cost-of-
credits Salaries Tax Credit

http://mbfilmmus Manitoba Fim and Video
ic.ca/en/film/tax- Production Tax Credit- Cost-of-
credits Production Tax Credit

Manitoba Film &
Music

http://mbfilmmus Pitch Readiness Program for
ic.ca/en/film/prog Mult-Episode Productions

ram/11

Manitoba Film &
Music

http://mbfilmmus  Television and Web-Based
ic.ca/en/film/prog Development Fund
ram/12

Manitoba Film &
Music

Manitoba Fim &
Music ic.cafen/film/prog
ram/13

Provide support o indivuduals and businesses from the
recognized creative industries and creative industry
association for market access and market development
opportunities

Provides financal travel support o individuals and Marketing
businesses from the recognized creative industres to attend
markets and events.

Provides financial support or projects that focus on Other
developing creaive business capacity and skls. ntended

1o improve business expertise and support industy capacity

and job growth in Saskatchewan through the improvement

of worklorce readiness.

Provides financial support o projects that focus on creative  Other
industry based research, and market nteligence activies.

Introduced in the Spring of 1997 to provide an incentive fo  Production
the provate fim and television produciion industry fo create
econornic development growh in the province.

Introduced i the Spring of 2010 to povide an incenive to  Production
the provate fim and televsion production industy o create
economic development growh i the province.

Assit producers of muli-episode productions that have not  Development
yet obtained broadcaster or distrbutor financial support o
prepare the strongest pich presentation possile

Stimulate the creation and development of innovative and  Development
marketable projects by providing funds to support the

development oftelevision and web based projects that have

already secured third party financing that represents an

acoeptable market trigger for broadcast or istibution

htto://mbfilmmus Feature Fim Development Fund - Support the development of viable mofion picture concepts ~ Development

into screenplays suitabl for theatrica release by providing
a recoupable loan to producers; providing them with the-
opportunity to create strong feature fim scripts with
demonstrated market interest

MarketingiDevelopment Grant Domestic

Grant Dormestic

Grant Domestic

Grant Domestic

Tax credit Domestic

Tax credit Domestic

Recoupable  Domestc
Advance

Recoupable  Domestc
Advance

Recoupable  Domestic
Advance

MARKET DRIVEN MEDIA FUNDING PROGRAMS ACROSS CANADA

Individuals whose main place of residence isin
Saskatchewan and who filed an income tax retum
respecting income eamed in Saskatchewan in the previous
year. Corporations incorporated o registered to do
business in Saskatchewan, whose oustanding voting shares
are majorty Saskatchewan owned, and who fied an income
tax retum respeciing income eamed in Saskatchewan i its
prior taxation year.

Individuals whose main place of residence is in
‘Saskatchewan and who filed an income tax retum

None

‘Screen based applicants must demonstrate that projects
are at an advanced stage of development, and list

respecting din
year. Corporations incorporated or registered to do
business in Saskatchewan, whose oustanding voting shares
are majority Saskatchewan owned, and who filed an income
tax return respecting income eamed in Saskatchewan in ts
prior taxation year.

Individuals whose main place of residence isin
Saskatchewan and who filed an income tax retum
respecting income eamed in Saskatchewan in the previous.
year. Corporations incorporated orregistered to do
business i Saskatchewan, whose oustanding voting shares
are majorty Saskatchewan owned, and who fied an income
tax retum respeciing income eamed in Saskatchewan i its
prior taxation year.

Individuals whose main place of residence is in
Saskatchewan and who filed an income tax retum
respecting income earned in Saskatchewan in the previous
year. Corporations incorporated o registered to do
business in Saskatchewan, whose oustanding voting shares
are majority Saskatchewan owned, and who filed an income
tax return respecting income eamed in Saskatchewan in ts
prior taxation year.

Appiicants must have a permanent establishment in
Manitoba, be incorporated in Canada, and must be a
taxable Canadian corporation primariy carying on a
business that is a fim or video production. A minimum 25%
of the corporation’s T4 Summary must be paid to efgible
Manitoba employees for work performed in Manitoba.

Applcants must have a permanent estabishment in
Manitoba, be incorporated n Canada, and must be a
taxable Canadian corporation primariy caying on a
business that is a film or video production. A minimum 25%
ofthe corporatin's T4 Summary must be paid {0 eligile
Manitoba employees for work performed n Manitoba

Must be a resident Manitoba producer operating a
production company in Manitoba that is majoriy owned and
controlied by Manitobans. Minimum 2 years producion
experience as a producer and have previously produced
one project that has been screened by  major network or
disrbuted by a recognized distibutor.

Must be a resident Manitoba producer operating a

in the previous i

iate pitching

None

None

Production must be fully financed

Production must be fully financed

None

pany in Manitoba that is majorty owned and
controlied by Mantobans. Minimum 2 years production
experience as a producer and have previously produced
one projectthat has been screened by  major network or
distrbuted by a recognized distrbutor.

Must be a resident Manitoba producer operating a

in Manitoba thatis majorty owned and
controlied by Manitobans. Minimum 2 years production
experience as a producer and have previously produced
one project that has been screened by  major network or
distrbuted by a recognized distrbutr.

Television Stream: A minimum of 20% of the development
from industry length
broadcaster andlor distributor. Must be cash.

Web Stream: Development, broadcast o distibution
contract with an industry recognized web "broadcaster” or
web-content speciaist distribution company

Have secured a minimum of 20% of the development
budget by development targeted financing fron an industry
recognized ams' length distibutor o industy recognized
feature fim fund

N

z

NIA

$5,000

NIA

NiA

$10,000 for
scripted

$5,000 for
unscipted

Max of 2
appications per
year

Television
$40,000 for
scripted mult-
episode,
$25,000 for
scripted one off,
$10,000 for doc
mult episode,
$5000 for doc
one off. Web:
$10,000 for
scripted mult
episode, §5,000
for scripted one
off, $5,000 for
doc mul
episode, §2,500
for doc one off

$10,000 for
phase 1;
$12,000 for
phase 2;
$15,000 for
phase 2. Project
maximum of
$35,000

Defined eligile expenses 50% of the approved budget N
Events in Defined eligile expenses 50% of approved project budget N
Saskatchewan
are inelgible
Defined eligile expenses 50% of approved project budget N
Defined eligible expenses 50% of the approved budget N

Labour Only Percentage of eligble Manitoba labour Base rate of 5% Maniotba produce
45%, calculated  bonus %
on Eligble rural fiming bonus
Manitoba Labout 10% frequent fiming
Expenditures  bonus

Can be combined for a
maximum credit of 65%
of eigible Manitoba
fabour

Labour and Spend Percentage of eligble Manitoba spend, 30% tax creditall N

including labour eligible Manitoba

expenditures

Mustbe used  Labour and Spend
fordirect, third

party

development

costs. Producer

Feed and

50% of pre-mrket development N
budget

ineligile:

Mustbe used  Labour and Spend
for diect,third

party

development

costs. Producer

Fees and

Overhead

elgible, capped

at 20% each

50% of the development budget N

50% of in house  Labour and Spend
witer fees can

be deferral in

phase 1

50% of eligible costs. N
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http://www.creativesask.ca/business-capacity
http://www.creativesask.ca/business-capacity
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http://mbfilmmusic.ca/en/film/tax-credits
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Manitoba Film &
Music

Manitoba Film &
Music

Manitoba Film &
Music

Manitoba Film &
Music

Manitoba Film &
Music

On Screen
Manitoba

On Screen
Manitoba

Ontario Media
Development
Corporation

hitto://mbfilmmus Television and Web-Based Support the production of television and web based projects Producton: Television ~ Equity Domestic
ic.cafen/film/prog Production Fund through equity investments in projects that have an Stream Investment
ram/14 acceptable market trigger for broadacst or distribution and
suficient third party financing to complete projects. Web
based projects must be linear
hitto://mbfilmmus Television and Web-Based Support the production of television and web based projects. Production: Web Equity Domestic
ic.ca/en/film/prog Production Fund through equity investments in projects that have an Stream Investment
ram/14 acceptable market rigger for broadacst o distribution and
suficient third party financing to complete projects. Web
based projects must be linear
hitp:/mbfimmusic.c - Feature Fim Production Fund I recogtion of the need to stimulate the creation of Production Equity Domestic
alen/fim/program/15 innovative, marketable projects, employment and investment
investment in Manitoba, the program is Designed to support
the production of feature film projects that have an
acceptable market trigger for distibution and suficent third
party financing to complete the project.
http://mbfilmmus Grant Program for Emerging  Designed to support two streams of micro-budget Production Grant Domestic
ic.ca/en/film/prog Talent and Micro-Budget production: Entry-level
ram/16 Production fimmakers who have received production funding awards
through a competiive, juries process from a recognized
industry organization Producers of factual or
scripted content with budgets that do nt exceed $100,000
and who have received a cahs license or a distrbution
advance from an industry recognized third party distioutor.
Feature g Fund Assist ic the promotion and Marketing Grant Domestic
ic.cafen/film/prog marketing of Feature Fiim projects at time of theatrical
ram/17 release, festivals, and markets to enhance the promtion and
marketing of the release theatrically and/or to attract the
attention of distrbutorsisales agents.
https://onscreen  Access to Festivals Industry-driven fund that supports a porton of the travel  Other Grant Domestic
manitoba.com/fu costs for independent Manitoba® wrirs, directors,
nds/2doing wp_c producers and distributors with atleast two years of
500074343 and o
457779884338378 have been selected to screen at national and intemational
9062500 fesiivals that have significant industry recognion
https://onscreen  Access to Markets industry-driven fund that supports the market development  Other Grant Domestic
manitoba.com/fu actiities of Manitoba* producers, independent distributors,
nds/2doing wp ¢ witers and creative service professionals attending national
500074343 and intemational markets. Producers are also eligble to
457770884338378 apply for up to two (2) business trips, red carpet screenings,
9062500 andlor award shows, where the primary actvty of the.
— producer will be focused around business meetings and
market expansion
http://www.omdc Ontario Film & Television Tax  Promote, enhance, and leverage investment, jobs, and  Production Taxcredt  Domestic

on.caffilm_and_t Credit
v/tax_credits/OFT
TC.htm

original content creation

MARKET DRIVEN MEDIA FUNDING PROGRAMS ACROSS CANADA

Must be a resident Manitoba producer operating a Must have an eligible cash broadacst icense or distibution N
production company in Manitoba that s majority owned and - advancelminumum guarantee from and industry recognized
controlied by Manitobans. Minimum 2 years production  distibutor, or pre sizes of at least 30% o the production
experience as a producer and have previously produced  budget. Must have 75% of financing secured.

one project that has been screened by a major network or

distrbuted by a recognized distributor. For co-productions,

Manitoba producer must have voting share ownership equal

toits financial contrbution.

Must be a resident Manitoba producer operating a Fuly executed lette of commitment or contract with aweb N
production company in Manitoba that is majority owned and *broadcaster” or web content speciait distibution company
controlled by Manitobans. Minimum 2 years production  with an industry recognized track record. Must have 75% of
experience as a producer and have previously produced financing secured.

one project that has been screened by  major network or

distrbuted by a recognized distributor. For co-productions,

Manitoba producer must have voting share ownersfip equal

toits financial contribution

Must be a resident Manitoba producer operating a Minimum guarantee or an advance from a verifiable N
production company in Manitoba that is majority owned and - distributor,verifiable pre-sales, o, provided there is
controlled by Manitobans. Must have proof of ownership in  independent third party financing which s also at isk, a
the property and the necessary, coresponding, curtent  realistic and detailed marketing plan. MFM wil determine
Tights to produce and exploit the producton. ‘minimu levels of third party financing necessary for
funding eligiilty. Must have 75% o the total production
budget secured at the ime of application.

Emerging Talent: Must be a Manitoba resident or business  Emerging Talent: Have received cash funding througha Y

and have proof of ownership n the property and all urtent  juried process from another industry organization non-

Tights to produce and exploit the production elated to MFMs current programming  Micro-Budget:

Micro-Budget: Must be an incorporated Manitoba business  Commitment eter rom an industry-recognized broadcaster

and have proof of ownership in the property and all urtent o third party istributor confirming a cash ficense or

tights to produce and exploit the production disrbuton advance for use in the financing of the project.
Mustbe fully financed.

Resident Manitoba producer, defined as a producer who  Project must have received financing through the MFM N
operates a production company in Manitoba that is majorty ~ Feature Fim Production Fund.
owned and controleld by Manitoba residents.

Must be an OSM member in good standing with two or
more years of professional experience directimg, wring
producing andlor distibuting fim andlor television andior
digital media

Offical invitation for your fim to screen at the festival Y

OSM Members in good standing. Producer: a minimum of  None Y
one producer crediton a total of 60 minutes of nationally or
intemationall broadcast or screened projects. Emerging
Producerminimu of one producer credit on a ttal of 30
minutes of regionall, nationally or interationally broadcast
or screened projects, AND has estabiished a mentorship
relationship with an established producer who has agreed
to:assistn the market attendance preparation. Wier:
minmum of one hour of professionally broadcast or
screened work. Creative Service Professional: minimum of
one hour of professionally broadcast or screened work in
animation, visual effects, voice-over or sound. Disrbutor: at
least two years experience distibuting independent
Canadian screen content in the intemational marketplace.

Aqualiing production company is a Canadian corporation  An agreement with an Ontario-based distibutor or N
which is Canadian controlled, has a permanent Canadian broadcaster to be shown in Ontrio within 2 years
establishment in Ontario, and fles an Ontario corporate tax —of completion

retum. In addition, the individual producer ofthe production

must have been an Ontario resident for tax purposes at the

end of both ofthe two calendar years prior o the

commencement of prnciple photography.

$500,000 for
scripted series,
$165,000 for
MOW or pikt,
$125,000 for
documentary
series, $50,000
for one off
documentary. In
all cases no
more than 10%
of total budget
or 16% of
Manitoba
expenditures

$100,000 for
scripted series,
$35,000 for
scripted one off,
or §25,000 for
documentary
series. $12500
documentary
one off.

$400,000 for
scripted
$200,000 for
documentary
In all cases no
more than 10%
oftota budget
or 15% of
Manitoba
expenditures

$10,000

$3,000in
Canada, $5,000
in US or Mexico,
$7,500 Rest of
the World

$3,000in North
America, $3,500
for Restof the.
World

$3,500 in North
America, $4,500
for Rest of the.
World

Labour and Spend

Labour and Spend

Labour and Spend

Labour and Spend

Max$10,000  Defined elgible costs
per parent

company per

fiscal year

Max $6,000 per Defined eligible costs
member per
year

Max$12000  Defined elgile costs
per member per
year

Ontario Labour

Percentage of approved budget

$500/broadcast minute or 30% of
Manitoba expenditures

Defined eligile expenditures

Emerging Talent: Match the
competiive cash award of the
triggering organization up to 50% of
the projects total cash budget  Micro-
Budget: 10% of the projects total cash
budget

50% of the total event cash budget

50% of eligible costs.

50% of elgible costs

Precentage of qualfying labour

35% 5% for first ime
productons. 10% for
fiming 85% of ocation
days in Ontario outside
of Greater Toronto
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Ontario Media
Development
Corporation

Ontario Media
Development
Corporation

Ontario Media
Development
Corporation

Ontario Media
Development
Corporation

Ontario Media
Development
Corporation

Ontario Media
Development
Corporation

Ontario Media
Development
Corporation

B Govemment
Tourism, Hertage
and Cultre

NB Government
Toursm, Heritage
and Culture

B Govemment
Tourism, Heritage
and Culture

NB Government
Toursm, Heritage
and Culture

NB Govemnment
Tourism, Hertage
and Culture

http://www.omde Ontario Production Services Tax ~ Promote, enhance, and leverage investment, jobs, and

on.caffilm_and_t
v/tax_credits/OPS
TChtm

http://www.omdc
on.caffilm and t

Credit

Ontario Computer Animation &
Tax Credit

v/tax_credits/OCA

SE.htm

http://www.omdc
.on.caffilm_and_t
v/Funding/Film_E

und.htm

http://www.omdc
on.ca/film and t
v/Funding/Film_E

und.htm

http://www.omdc
.on.caffilm_and_t
v/Funding/Film_E
und__Marketing
and_Distribution
Initiative.htm

http://www.omdc
.on.ca/film_and_t
v/Funding/Export
Fund__Film
Television.htm

http://www.omdc
on.ca/film and t
v/Funding/Industr
¥ Development P
rogram.htm

http://www2.gnb.
ca/content/gnb/e
n/departments/th
c/services/service
s_renderer.20138
5.Film_and_Televi
sion_Industry_Pro
gram_-
Development_In
centive_htm|

htto://www2.gnb
ca/content/gnb/e.
n/departments/th
clservices/service
s_renderer.20138
6.NB_Film, Televi
sion_& New Med
ia_Industry Supp
ort_Program -
Production Ince
ntive.html

http://www2.gnb.
ca/content/gnb/e

n/services/service
s_renderer.20316.

html

http://www2.gnb.
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n/services/service
s renderer.20356.
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Fiim Fund: Development

Film Fund: Production

Fiim Fund: Marketing and
Distribution Initative

Export Fund: Film and Television
Industry

Industry Development Program

Development Incenfive:

Production Incentive

Fiim - Promotional Travel
Assistance

Fim - Short Film Venture
Program

Strategic Iniatives Fund

Production
original content creation
Promote, enhance, and leverage investment, jobs, and  Production
i creation
Intended to increase the level of domestic feature fim  Development

productions in Ontario.Its prime objectives are to: 1.
increase investment and jobs in Ontario by Ontario-based
feature fim production companies 2. increase the number of
high quaity,orignal feature fims being developed and
produced in Ontario by Ontario-based production
companies 3. assistn capitalizing Ontario-based feature
fim production companies.

Intended to increase the level of domestic feature fim  Production
productions i Ontari. Is prime objectives are 1 1

increase investment and jobs in Ontario by Ontario-based

feature fim production companies 2. increase the number of

high quality, orignal feature fims being developed and

produced in Ontario by Ontario-based production

companies 3. assistn capitalizing Ontario-based feature

film production companies.

Intended to assist roducers of OMDC Fim Fund supported Marketing Grant
projects to make a meaningful contrbution to the domestic

marketing and distribution of their pojects leading up to and

during their release.

Provide Ontario companies with funding to participate in
export development activiies that correspond to a strategy
for company growth

Marketing Grant

Provide financial aid and strategic support to established Other Grant
trade and event organizations undertaking initiatives that

business growth and development opportunities for Ontario

cullral media industes. The inatives must promole the

potential for measurable commercil ransactions o other

business focused opportunies for Ontaro companies that

create and sell content in the book, fiim, interactive digital

media, magazine andlor teleision industries

The development incenive provides funds in the form of a
grant to support the development of a projects that have
already secured infent or commitment from a broadcaster,
funding agency andlor third party financing

Development Grant

Intention i to: 1. foster the stabilty and success of the fim Production Grant
industry 2. support the maintenance and creation of obs,

the attracton of exteal investment, contribution o the

‘GDP and tax revenue 3. maxinize leverage opportuntes 4.

postively impact the public good in areas such as

enhancing culuralidentiy and awareness, improving quality

ofife, retaining youth and diversifying the economy.

Provide financial aid to New Brunswick resident producers  Marketing Grant

traveling to signifcant festvals and firm related events to

which they have been offially invited or selected for

screening and Jor compefilon in and outside New

Brunswick

Assist emerging New Brunswick fimmakers who havea  Production Grant
in establishing a career in fimmaking and in

producing a “caling card" fim.

Assist arts and culture organizations with the Other Grant
implementation of niiatives that enhance growth,

professionalism, and sustainable contributions to the

cultural sector

Tax credit

Tax credit

Repayable
Advance

Domestic

Domestic

Interestfree  Domestic
loan

Domestic

Domestic

Domestic

Domestic

Domestic

Domestic

Domestic

Domestic

Domestic

MARKET DRIVEN MEDIA FUNDING PROGRAMS ACROSS CANADA

Aqualiing corporation is a Canadian or foreign owned
corporation which carres on a fim or video production, or

Qualfying corporation’s Ontario labour expenditure must N
amountto atleast 25% of the qualiying production

production services business, at a permanent estabishment expenditures claim

in Ontario, fles an Ontario corporate tax return and own
copyright n the eligible producton or contracts directy with
the copyright owners to provide production services to an
elgble production

Aqualiing corporation i a Canadian or foreign owned
corporation which has a permanent establishment in
Ontarioand fles an Ontario tax return. Qualiyin
corporations may include animation or visual effects houses,
post-producton houses and fim and television producton
e 0 "

P
special effects actvities.

Canadian owned and controlled organization, incorporated
in Ontario of federaly, that has a permanent establishment
in Ontario which serves as head offce and base of
operations; must be able to demonstrate that they had a
pemanent estabisfment in Ontario for atleast one year
pror o the deadiine. Individual producers must be Ontario
esidents and Canadian ciizens.

Canadian owned and controlled organization, incorporated
in Ontario of federally, that has a permanent establishment
in Ontario which serves as head office and base of
operations; must be able to demonstrate that they had a
permanent establishment in Ontario for at least one year
prior to the deadiine. Individual producers must be Ontario
residents and Canadian citizens.

Recent, successful recipients of the OMDC Film Fund
through the Production stream.

Aqualiing corporation must be incorporated; Ontario
based and Canadian controled; be a privet forprofi
company; be primarily a fim or tlevision production
company pursting project pre-sales or co-fnancing
opportunites for a sate of projects curtently in development
or ready for producton.

Incorproated, not for profit Ontario culural meadia industry
organizations or national organizations that offering
significant benefitto Ontario partiipants. At least 50% of
the national organization's membership must be ontario
based

Incorporated New Brunswick company having a permanent
establishment in in the province and whose primry purpose
isthe domestic and collaborative production of fim or
television products. Can be privately owned or publicly
raded companies

Incorporated New Brunswick company, or extemal
company, having a permanent establishment i in the:
province and whose primary purpose is the domestc and
collaborative production offim o television products. Can
be prvately owned or publcy traded companies

New Brunswick resident producers who have at least one
on airfscreen production credit n the fim, television and
new media industry

An has been a New at
least one year prior to application,

Not for proftarts and cultural rganizations; Municipaiiies
that have a cultural poicy, First Nations groups

Productions must have an OFTTC or OPSTC certication N

Curent development commitment or lette of inent based Y
on the submitted development pian from a Canadian

theatrial feature fim distributor andlor other current market
support from a broadcaster, intemational distrbutor, foreign
sales agent or industry funding agency for ths appication's
phase of development, or for producton.

Feature fims with a budget of over §2,500,000 and Y
documentaries with budgets over $600,000 must have and
agreement in writng with a Canadian distributor which
quarantees the theatrical release of the fim within one year

of delivery to the distributor. Projects with lower budgets

must provide a comprefensive global marketing and slaes
strategy.

Elgible projects must be completed or dose to completion N
and preparing for domestic theatrical release.

None N
None N
Intent o commitment from a broadcaster, funding agency Y
andlor third party financing

None Y
None N
None Y
None N

NiA

$1,000,000 for
narative and
$600,000 for
documentary

$1,000,000 for
narative and
$600,000 for
documentary

N Q , qualfying expendit 215% N
sevice contracts and eligible tangble
property expenditures.
N Can be claimed Qualifying labour expenditures, Percentage of labour 18% N
inaddiionto  including salaries and wages and
the OFTTCor  contracts
OPSTC.
$25,000 Mustbe nlate  Listof eighle expenditures. Up to 755% of the budget for the N
current pafse
development /
packaging of
the project
$400,000 for Elgible production costs Up to 16% ofthe total producton N
dramatic and budget
$150,000 for
documentary
$25,000 Costincurred by the producer thatare  Up to 75% of the eligible budget N
integral to the marketing and
distibution plan for the domestic:
release.
$15000 OMDCwil Listof eighle expenditures. Up to 50% of eighle expenditures N
accept only one
applcation per
company per
year
Determined by NA ALOMDC discretion N
the number of
particpants i
the niative;
length and
relevance of
initatve; cost-
potentil for
commercil
impact
Narratve: 2 applications  Industry standard development Narratve: 50% of approved
$25000inforst peryearper  expenses development budget
andsecond  company Other Genres: 40% of approved
phase, $30,000 development budget
i final stage.
$60,000 total.
$25,000 max for
allother genres
Various $1,000,000 per  NB Labour, NB Either 40% of e paid to N
maximums  production  Expenditures, NB expenditures for the - NB residents OR 25% of NB
based on genre company per  rentalor acquisiton of elated expenditures for service productions
andlength  year materials. ‘OR 30% of expenditures for NB based
productons and co-productons.
$2000 No funds List of efgible expenditures 50% of net eigible costs, excluding N
provided in GSTIHST
advance
$4000for  Successful  Listof eligble expenditures. All money  25% of the total cost o the project. N
digital project, ~ applicants must  must be spent in New Brunswick
$6000for take training
celluloid projects offered by N8
Film Coop
AUNB discretion List of elgible exp Max 50% of eigible expendi N
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Nova Scotia
Business Inc:

Nova Scotia
Business Inc

Nova Scotia
Finance and
Treasury Board

Nova Scotia
Finance and
Treasury Board

http://www.novas Nova Scotia Fiim & Television

cotiabusiness.com Production Incentive Fund

Len/home/busine
sssupport/resourc
esandfunding/film
application.aspx

http://www.novas Eastink TV Independent

cotiabusiness.com Production Fund
[en/home/busine
sssupport/resourc
esandfunding/eas

tlinkTVIPF.aspx

http://www.novas Digital Media Tax Credit

cotia.ca/finance/e
n/home/taxation/
tax101/businessta
x/corporateincom
etax/digitalmediat

axcredit.aspx

hitp://www.novas Nova Scotia Digital Animation

cotia.ca/finance/e Tax Credit
n/home/taxation/
tax101/businessta
x/corporateincom
etax/DATC.aspx

htt Ifde. Fim and Video Ind

Labrador Fim
Development
Corporation

Newfoundland and
Labrador Fim
Development
Corporation

caftaxcreditaspx  Credit

http://www.nlfde. Equity Investment Program

ca/ust/pdf/Equity-

Investment-
Program.pdf

Labrador Fim
Development
Corporation

Newloundiand and
Labrador Fim
Development
Corporation

Nunavut Fim
Development
Corporation

Nunavt Fim
Development
Corporation

Nunavt Fim
Development
Corporation

htt Ifdc. D
ca/usr/pdf/Develo
pment-

Program.pdf.

http://www.nlfde. Sponsorship Program

ca/sponsorship.as
23

http://www.nuna  Creative Content Development

vutfilm.ca/sites/d Fund
efault/files/creativ
e_content_guideli
nes_v1.pdf

htto://www.nuna  Entry Level Experience Fund

vutfilm.casites/d
efault/files/entry
level experience

guidelines v1.pdf

http://www.nuna  Short Fiim Fund
vutfilm.ca/sites/d
efault/files/short

film_guideline v1

pdf.

Program

Faciitate the production of projects in Nova Scotia that
meet the elgibiity requirements, with the object of
supporting and expanding the fim and television production
industry in NS and to create economic value for a broad
group of Nova Scotians, including, in particular, key creative
postions including Nova Sootia resident directors, wrters,
and principle performers.

Production Grant Domestic

Support the production of Canadian television animated  Production Domestic

andlor live action series that are scripted and fiction based.

Equiy
Investment

A refundable tax credit for costs directly related to the Production TaxCredit  Domestic

development of interacive digital media products in Nova
Scotia

Refundable tax credit on an eligible corporation's qualified  Production TaxCredit  Domestic

digital animation productions in Nova Scotia

Refundabe tax credit that encourages the development,  Production TexCredit  Domestic
training and hiring of Newioundiand fim personnel n all

discipines

Foster and promote the development and growth of the fim Development/Productio Equity Domestic
and video industry in Newfoundland and Labrador, and to Investment
increase the the national and intemational visibilty of

Newfoundland and Labrador as a location

Foster and promote the development and growth of the fim Development Equity Domestic
and video industry in Newloundland and Labrador, and to Investment

increase the the national and intemational visiiiy of

Newfoundland and Labrador as a location

Foster and promote the development and growth of the fim Other Grant Domestic
and video industry in Newfoundiand and Labrador,

achieved through 3 distinct programs

Encourage culuralrepresentation on screen, oniine and on - Development Grant Domestic
mobile appiications; support the growih of a communit of
content creators in Nunavut; assist Nunavut production
companies to develop digital media content, partculary that
which i interactive and/or convergent to existng television
programming; assistn the development and marketing of
Inuitlanguage and Nunavut landscapes.

Provide opportunites for Nunavummiut who are interested  Other Grant
in exploring the potenti!for employment in the fim,

television, and digtal media industy in order to buid a

continuum of leaming and opportunity

Domestic

Provide an opportunity for emerging fimmakers to Production Grant
partiipate in a mentored program that il provide
successful applicants with professional support whie they

develop and produce a short fim in their own community

Domestic

MARKET DRIVEN MEDIA FUNDING PROGRAMS ACROSS CANADA

Applicants must be incorporated in Nova Scotia or
continued as a Nova Scotia company through  Certiicate
of Continuance and be in good standing. Indigenous
Stream: 50 - 100% Nova Scotia corporate ownership and
control of production and proportonate financial and
creative control. 8 NS residents must be empoyed in Head
of Department postions Senvi
Producton: 50% orless Nova Scotia corporate: ownelshlp
or control of producton. 4 NS residents must be employed
in Head of Department postions.

Producer must be Nova Scotian and the appicant must be
aNova Scotia company, with majority ownership n the
company by Nova Scotians. Co-produciions are eligible but
the NS applicant must own and control at least 20% of the
rights to the production, with a corresponding share of the
revenue.

Ataxable Canadian corporation with a permanent
establishment in Nova Scotia. The corporation may be
controlied by foreign of Canadian owners. Permanent
establishment is a fixed location where the corporation
conducts ts business,

Canadian controlled corporation primriy engaged i fim
and video production, that is incorporated and has a
permanent establishment in Nova Scotia

Acompany that is incorporated under the Corporations Act

Atthe time of submission the applicant must provide
evidence of a commerciallcense agreement (does not
require a lcense fee) and evidence of 75% of confimed
financing for projects with budgets of $1,000,000 or greater
and evidence of 50% confirmed financing for projects under
$1,000,000.

Applicant must be eligble for the Nova Scotia Fimand Y
Television Production Incentive or the Nova Scotia Digital
Animation Tax Credit. Writien confirmation that the

production wil be available on a platform accessile by
Canadians

Product must be an “ineractve digital media product’ N
whose primary purpose is to educate, inform o entertain

the user. Must a combination of appiication and data fes,
allina digitalformat, and achieve ts primary purpose by
presenting information, in appreciable quanites, i at east
w0 Of: &) tex, (b) sound, (c)images.

Pr broadcast, distributed or made availablg N
‘within 24 months of completion, and a production service
‘agreement or written agreement must exist between the
production’s eligible corporation and one of the following for
consideration at fair market value: 1. a corporation that s a
dsitributor of film or video productions 2. a broadcaster that

s not associated, within the meaning of section 256 of the
federal act, with the eligible corporation

Atleast 25% of salaries and wages paid by the corporation N

or an actof the Pariament of Canada or of the legisiture of in respect o an eligile project shall be paid in the province

& province. Must have a permanent estabiishment i the.
province and shall primariy carry on the business of fim,
television and video production

Incorporated Newfoundiand and Labrador i and vdeo
production companies. Corporations must demonstrate that
theirprimary focus is on the development, production or
distribution of film and video products and must be at least
51% owned by a resident or residents of NL.

Incorporated Newfoundiand and Labrador fim and video
production companes. Corporations must demonslrate that
their primary focus i o the development, production or
distrbution of im and video products and must be atleast
51% owned by a resident orresidents of NL.

Individuals: Canadian itzens or permanent residents who
have been resident in NL for at least 12 months prior o
application. Derives income from their i and video
activies and is recognized as "professional” by their peers.
Corporation: At least 51% owned by a resident or residents

1o elighle employees

Television: ettr of intent or writien commitment for telecast N
on broadcast, specaly pay, pay per vew teevision

specifing the amount of cense fee ~ CinemalVideo:
Commitment from a theatrical or video distbutor or eigble
broadcaster for elease in Canada andlor a disrbution
advance, equity investment, or distibution guarantee from
suchadistrbutor  Non-theatrical elease: supporting
documentation showing sales potential and disrbution
amangements

Broadcast icense and or distribution agreement N

Promotional travel sub-program: fund local fim and video ~ NIA
industy particpants o assist with travel related expense to
market their products globally  Merketing and

distrbuton sub program: assist with marketing related.

expenses (not travel)to market their products orfor

on NL and thei prmary focus is on
production, or distribution of film and video pmnu:ls
Coops, Not for profits, sectoral and

tions related to the marketing of
kshop ub program; Priovide assitz
d

Registered o incorporated in NL for one year prior to
application and demonstrate that their pimary focusis on
the development, production or distibution of fim and video
products

Production Company: Must be incorporated or a sole
propretorshipfimited partnership registered pursuant o the
laws of Canada or Nunavut whose primary aciivity os
developing and producing fim,television and/or digital
media content. Must be majproty owned by Nunavut
esidents and maintain a head office in Nunavut, Producer
must be a resident of Nunavut and be an owner of the.
business

Resident of Nunavut or Nunavut based commurity
grouplorganization

Resident of Nunavut who has no more than 60 minutes of
on-screen credit as a producer or fimmaker. Must maitain
creative and finanial control over the project as wel as
copyright n the project.

he o develop
the local skil base:

None for phase 1. Applicants applying for phase 2and 3 Selection

must provide demonstrated market interest in the project  Commitee

through third party funding from an armis length party active

in the industry.

None Selection
Comittee

None Selection
Comittee

NiA

$25,000

26% of eighle
.

Production Stream: 25% of eligible

50% of qualiying expendiures of 25%

‘The lesser of : (a) 50% of eligible NS
Iabour, (b) 25% of total NS production
costs. NS Production costs equal

$4,000,000 Listof Al Indi Stre
forNStax  expendiures where the good or Nova Scoia costs
credisare  sevice is purchased from a Nova
ineligile: Scotia based supplier and i leased,  Nova Scotia costs
used, provided or consumed in Nova
Scotia
$300,000 Documentary, Up to 20% ofthe total budget
ffestyle and
factual are
ineligile:
N Can apply for ~ Qualiying expenditures: (2) eigible
the creditwhen - salaries, (b) 65% of efgible of total expenditures
the productis  remuneration, (c) marketing and
complete of at  distrbution expenses Total
the end of each Expenditures: (a) efgible salares, (b)
taxation year  oulays, expenses, losses of
replacement of capita, (c) markefing
and distribution expenses
N Musthavea NS labour expenditures, ligible
minimum overhead expenditures (calcualted as
viewing time of - 65% of NSLE), 65% of eligile
20 minutes remuneration

$4,000,000ina
12 month period

Elgible labour costs.

$250,000 for
dramatic series
$250,000 for
theatrical
feature and
MOW $150,000
for documentary
and other

Generally accepted elghle costs

$15,000 for
phase 1 and
$20,000 for
phase 2

List of efgible expenses

Travel, marketing related expenses,
workshop expenses

$7,500 per
phase. Upto 3
phases per
project

List of efgible expenses

$5,000 Atthe discretion of Nunavut Fim

25,000 Applicants must At the discretion of Nunavut Film

approved
mentor

NSLE + overhead expenditures +
eligible remuneration

‘The lesser of 25% of the total eligible
budget or 40% of the total eligivle:
labour costs

Max 20% of overall costs.

Max 3% of budget

z
s

Atthe discretion of Nunavut Fim

Atthe discretion of Nunavut Fim

Atthe discretion of Nunavut Fim

Up to 3% for meeting
certain NS content
goals

10% on qualying
expenditures or 5% on
total expenditures for

work outside of Haifax

17.5% of tota eligible
Nova Scotia animation
fabour, which is NS

Iabour that is central to
the animation process

$5,000 for production
in an Inuitlanguage.
$2,500 to version into
an Inuitlanguage
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Market Endowment Fund

Nunavut Spend Incenfive
Program

Industry Development and
Training Fund

Inuktut Versioning Fund for
Existing Programs

Film Rebate Program

PEI Film Media Fund

Filmmakers Fund

Fim Training Fund

Fiim Locations Incentive

Film Development Fund

Fiim Production Fund

Enterprise Trade Fund

Encourage and support the estabiishment of relationships ~ Merketing
and the marketing of indigenous fims, teevision and digital

media projects to buyers, commissioning editors, and co-
financingco-production partners in Canada and abroad.

1. Support the development of a strong indigenous fim,  Production

television and digital media industry 2. encourage
investment and increase economic activity within Nunavut 3.
culivate local producton expertse and nurture local talent
4. assist with the development and markefing of the Inuit
language, s culture and tradions.

Provide opportunites for appiicants to receive training and ~ Other
professional development from established industry
professionals

Increase the amount of relevant iim, television and digital ~ Other
media that is available to the residents of Nunavut in Inuktut
through broadcast, consumer sales, educational insitutions

or oniine

Encourage fim and television production comparnies active  Production
in NWT to fim on location in the NWT, to purchase goods
and services in the NWT, and to hirefrain ocal NWT
residents n order to (a) faciitate the growth and
sustainabilty ofthe NWT fim and media arts industry (b)
supportthe development of members of the NWT fim
industy via the acquisiton of sils and experience (c)
posiion the NWT in national and intemationl fim markets
as a compeiive northe location for production (d)
diversiy the NWT economy and encourage fim activty in all
regions of the NWT

Support the development, growth and sustainabiyof Pre-Production,
homegrown, independent film in the private-sector film, Production and Post-
television and video industy n Pronce Edward Isand.  Production

Develop vi fims and
videos for broadcast or commercil release by developing
domestic fimmakers'skils and experience required for fim
projects in Yukon and by supporting the development of the
local Yukon fim industry.

Development of domestic fimmakers skils speciicallyin  Other
production or post-production, required for fim projects n

Yukon and to support the training and development of the

local Yukon fim industry

Encourage producton companies from outside Yukon fo  Production

filmin Yukon and hire and train Yukoners

Encourage the growth and development of the Yukon Fim  Development
industry through the provision of non-epayable firancial

contributions to assist with the costs of development of fim

projects in Yukon

Encourage the growth and development of the Yukon Fiim  Production
industy through the provision of non-repayable financial

contrbutions to assist with the costs of producing a fim in

the Yukon

Open up new markets or signiicanty expand exisiing
markets, particulalry export markets; support the-
development of Yukon businesses.

Marketing
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Domestic

Domestic

Dormestic

MARKET DRIVEN MEDIA FUNDING PROGRAMS ACROSS CANADA

Aresident of Nunavut with at east one producer
related/fimmaker crediton a fim, television andor digital
media project with a running time of not less than 30
minutes and at least one fim, teleivision or digital media
project n development, producton or distibution.

Production company incorporated pursuant o the laws of
the Terrtory of Nunavut or Canada whose primary aciiviy is
developing and producing fim,television andlor digital
media content; owns 100% of the copyright

Stream 1: The company is majority and beneficaly owned
by residents of Nunavut Stream 2: The
company is equal or minority owned by residents of
Nunavut

Industry Association: Non-profitincorporated in Nunavut
primarily representing the interests of members of the
Nunavat fim, television and digtal media industry, have
membership with a mejorty of Nunavut residents
Production Company: Must be incorporated or a sole
proprietorshipfimited partnership registered pursuant to the
laws of Canada or Nunavut whose primary aciivity os
developing and producing fim,televisin andor digitel
media content. Must be majproty owned by Nunavut
residents and maintain a head office in Nunavut

Individual: Resident of Nunavut with no less than two,
production credits

Nunavut company incorporated pursuant to the laws of the
Tertiory of Nunavut or Canada which is majority owned by
Nunavut residents. Must hold distribution rights for Inuktut
Version of the program to be versioned and have a
quarantee of distibution or broadcast of the program within
Nunavut

NWT production companies, NWT co-production partners,
quest producers

Prince Edward Island companies engaged primarly i the
film and television production business. Must be
incorproated federally orin Prinoe Edward Isiand; head
offce or principl place of business must be in PE; majoriy
of voting shares ust be benefically owned by PEI resdents,
For co-producton, the PE| company must retan copyrght
ownership of no less than 25%. Foritemational co-
productons itis 20%

Canadian citzen or permanent rerdent who is a Yukon
Resident and who has resided in Yukon for @ minimum of
365 days pror to the date of application. Yukon business as
per the definiion in the contract Contract Regulations and
Contracting Direciive:

Yukon Resident and who has resided in Yukon for a
minimum of 365 days pror to the date of application. A
registered Yukon non-profit socity in good standing

Producion companies fiming in Yukon and using Yukon
labour. Companies must be registered as Extra-Terrtoral
corporations for the purposes of doing business in Yukon

Individual who is a Yukon resident and owns 51% of the

None Selection N $5,000 List of elgible expenses Atthe discretion of Nunavat Fim
Comittee

Stream 2 applications with budgets exceeding $500,000  Selecton $25,000 NA List of elgible expenses Stream 1: 279% of elgible Nunawut
must provide written evidence that the applicant, or its. Committee costs Stream 2:
affate, has entered into an agreement with a censed 17% of eigble Nunavut costs
Canadian broadcaster or bona fde distributor. Al projects
‘must provide broadcast or distribution agreement prior to
release of second payment,
Workshops and Training Intatives by industry associations - Selection N $10,000 for List of eigble costs Industry Associations: 65% of costs
and production companies must have a minimumof 6 Committee: industry Prod Cos: 50% of costs
participants and involve & minimum of 35 hours of training. associations Individuals: 75% of costs

and production

companies;

$5,000 for

individuals
none N N $10,000 Versioning 3% of cost of versioning
NWT labour content must equal or exceed 30% of totalin- N $60,000 N 3streams:  Expenditures on goods and services  Labour: 25% of ligile NWT labour
terrtory spend. Preference will b given to productons that Labour/Training purchased from NWT businesses or  Spend: 25% ofof all qualiyind goods
have secured TV broadcast or theatrcal distibution rebate, residents, not incuding capitel asses and services purchased and consumed
commitments Expenditure  purchased prior to submission ofthe  in NWT. Travel: 10% of

rebate, Travel  applcation travel to and from NWT from anywhere
rebate in the World

A Commedial License Agreement. Does not require a $25,000 NIA Qualiying PEI expenditures. 25% of qualiying PEI expenditures
lioense fee; however, agreements in which the application
has purchased airtime wil not be elgible.
None Y N $6,000 per Developmentproducion and post-  Up to 75% of the eligble costs

project production expenses
None N N $3,000 per year Tuton for elgible training programs.  50% of elgble costs:

forindividuals Travel, accommodation an

professional fees for visitng instuctors.

Documentaries must provide evidence of a broadcast N N N Monies paid to a Yukon personor  Spend Rebate: 25% of eligble

agreement. Projecis must be ful financed.

project; Yukon corporaton (Yukon registerd company that s
atleast 51% owned by Yukon residents) 51%
ofthe project and fim production is a major, not perpheral
actiity of their business

AYukon corporation which owns controling interest n the:
project and Fiim production is a major, not peripheral aciiviy
of the business

Yukon registered businesses and not-for-profit
organizations

Applicant s requited to have a broadcast development N N $35,000
agreement with a licensed broadcaster or a istrbution

amangement,unk pproved by the Fim and

Sound Commission

Projects must be supported by a broadcast cense witha N N $500,000

licensed broadcaster or a distibution arrangement

None N N N

business for goods and senvices
related to the Yukon porton of a fim or
sound production

Al development cash expenses
expended in Yukon consistent with the
standards estabished by Telefim
Canada

Al

expenditures Training
Rebate: 25% of efgble rainer wages
Travel Rebate: 50% of travel costs
between Whitehorse and Vancouver,
Calgary or Edmonton

50% of elgible expenses of 33% of
total budget, whichever s lesser

‘expended in Yukon consistent with the
standards estabiished by Telefim
Canada

Actvities that achieve the objecives of
the fund

30% of Yukon exp for
‘majority Yukon owned projects; 20% of
Yukon expenditures for co-productions

50% of eligile costs.

Up to 3% for training
provisions. 10% up to
$40,000 for production
in Inutlanguage. 5%
up 10 $20,000 for
productions versioning
in an Inuitlanguage

Labour: 15% for
recognized positions o
on set training

Spend: 15% for
shooting outside
Yelowknife

Travel: 35% for travel
withing NWT, excluding
aerial photography

Up10:$10,000for
mentoring of a
producer o scriptwriter

Can deem non-
Yukoners as eligile f
they mentor a Yukoner
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